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AuthorNet

AuthorNet is an online facility where Cambridge authors can view their
royalty statements; access information about all stages of the publishing
process, including guidelines for initial submission; and order books online
— at discounts of 40% off their own books, 30% off any other Cambridge
books and 20% off journals subscriptions. We are also using AuthorNet to
provide you with simple tools and resources that help you get more involved
with the promotion of your book.

Log in at www.cambridge.org/authornet
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Classics publishing

Cambridge University Press advances learning, knowledge and research
worldwide; it is one of the largest and most prestigious academic and
professional publishers in the world.

The Press has been publishing in classics since its foundation in the sixteenth
century and is now one of the largest publishers in the subject in the world.
The list includes the best in original research by top scholars from all over the
world, major reference works such as The Cambridge Ancient History, and
expanding offerings for students at all levels, including celebrated series such
as The Cambridge Latin Course, Reading Greek and Cambridge Greek and
Latin Classics. An increasing number of books is being published for the many
students today without a knowledge of the ancient languages. There are links



with major academic societies around the world, in particular The Classical
Association of Great Britain, whose journals the Press publishes.

Our authors benefit from our careful process of peer review, the engagement
of respected academic and professional editorial advisors, the high quality of
our production processes, the hands-on, personal approach of our editors, and
from the integrated nature of the whole publishing team.

Cambridge University Press is always swift to embrace new publishing
technology. In our printing operations this means we can keep books in print
much longer through short-run digital printing and at the same time minimize
the use of hazardous chemicals. We obtain paper from renewable sources;
our printing operation recently achieved FSC accreditation, recognizing that

we have systems in place to trace the source of all pulp used. In the area of
electronic publishing, we offer many major journals as part of our Cambridge
Journals Online platform, while making our new books available in electronic
form alongside print. As a not-for-profit publisher, we use any financial surplus
to invest in our future publishing programme.

Because Cambridge markets and distributes books worldwide, Cambridge
humanities titles can be found in lecture theatres, libraries and research
institutions around the globe.
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Cambridge sales and marketing

The sales and marketing team in Cambridge promotes your book to customers
throughout the United Kingdom, Europe, the Middle East and Africa.

Our extensive, dedicated and professional sales network ensures that your
book is represented to every appropriate bookstore in the region, is readily
available to order online and is extensively profiled to academic, research
and corporate libraries. Our multi-lingual team makes regular personal calls
on key accounts, specialist distributors and smaller academic retailers. They
have an unparalleled reputation for excellence and service and were recently
voted the most supportive sales team in the industry by the Academic,
Professional and Specialist Booksellers Group of the Booksellers Association
of the UK and Ireland.
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Targeted campus sales calls are a core part of the promotional strategy for
our key textbooks. Our Higher Education sales team promotes appropriate
titles by making focused personal contact with course leaders and lecturers
in order to help with their teaching requirements and to influence their
adoption decisions.

Traditionally, the most effective ways to market academic books have been
direct mail, academic exhibitions and reviews; today, we are making ever-
increasing use of electronic media, not just to reach our existing customers
as effectively as possible, but to bring your book to the attention of a wider
community of prospective buyers.



























